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MMGY TRAVEL INTELLIGENCE AND CANNABIS TOURISM CONSULTANT BRIAN APPLEGARTH
CONDUCTED THIS FIRST-EVER COMPREHENSIVE NATIONAL SURVEY OF U.S. LEISURE TRAVELERS’
UNDERSTANDING OF, AND INTEREST IN, RECREATIONAL CANNABIS-RELATED PRODUCTS,
EXPERIENCES, AND SERVICES WHEN ON VACATION.
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Market Size

ADULTS INTERESTED IN CANNABIS-RELATED
EXPERIENCES ON VACATION REPRESENT AN ESTIMATED
18% OF ALL AMERICAN ADULTS AND 29% OF ALL
ACTIVE LEISURE TRAVELERS.

A21+, HHI $S50K+, ACTIVE
LEISURE TRAVELERS

LEISURE TRAVELERS INTERESTED
IN CANNABIS-RELATED 18%
EXPERIENCES ON VACATION

62%
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Interested In Visiting CA

Six out of ten adults interested in cannabis-related experiences on
vacation are also interested in visiting CA during the next two years.

42%
58% Not Interested In
Visiting CA
Interested In
Visiting CA
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Target Market Profile

% Interested In Visiting CA @ % All Respondents

Boomers 36% 40%

Millenials 31% 26%
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Household Income

% Interested In % All
Visiting CA Respondents
Mean S$S142,900 $132,600
VIEGIET S$S110,700 S107,500
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Have Traveled To A Destination Where

Recreational Use Is Legal To Participate In A
Cannabis-Related Experience
42 % 31%
O O
% Interested Visiting California % Of All Respondents
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25%

% INTERESTED IN VISITING CA

18%

% ALL RESPONDENTS
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Interested In When On Vacation

81% Want To Smoke Different 20% Want To Smoke Different
Varieties of Cannabis Varieties of Cannabis
43% Want To Try 37% Want To Try
An Infused Edible An Infused Edible
52% Want To Visit a 43% Want To Visit a
Dispensary Dispensary
81% Want To 81% Want To
Learn More About Learn More About
Health Benefits Health Benefits
% INTERESTED IN VISITING CA % OF ALL RESPONDENTS
CULTINAR MM Bl
S TRATEG ES GY, Intelhgence






Self Describe As

43%

25%
17%

49% 33% 26%
Foodie Wine Enthusiast 'Luxury Travelers

% Interested In Visiting CA

% Of All Respondents
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for travel destinations.




